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1 Grassroots Reachout & Department of Build a strong consumer movement at 69,24,400
Networking in Rajasthan through | Consumer Affairs, the grassroots by equipping consumer
Consumer Action Ministry of Consumer | activists with skills and create a network
(January 2010-December 2012) Affairs, Food and of zealous grassroots activists through
Public Distribution intensive training, capacity building and
orientation programmes on relevant
consumer protection issues
2 National Environmental Awareness | Ministry of Create awareness of issues related to 24,03,900
Campaign: RRA for Rajasthan Environment & biodiversity and take action
(August 2011-May 2012) Forests
3 Indian Consumers in the New Age: | Department of Research, advocacy, networking and 10,00,000
A Forward-Looking Agenda to Consumer Affairs, knowledge enhancement to strengthen
Address the Concerns of the Ministry of Consumer | and take the Indian consumer movement
Common Man Affairs, Food and forward
(November 2011-October 2012) Public Distribution
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4 Mother NGO Scheme, Bhilwara Ministry of Health & | Improve the quality of reproductive and | 45,00,000
(Preparatory Phase) Family Welfare child health services in un-served and
(June 2009-May 2012) under-served areas
Mother NGO Scheme, Chittorgarh 45,00,000
(Preparatory Phase)
(June 2009-May 2012)
5 Training Programme on Department of Science | Fill the vacuum that exists in terms of 5,00,000
Technology Diplomacy and Technology the absence of an adequate institutional
(December 2012) base in India to offer training/education
on issues related to technology
diplomacy
6 ChildLine Helpline 1098, Bhilwara | Ministry of Women & | Reach out to every child in need of care | 24,82,655
(July 2012-March 2015) Child Development and protection by responding to
emergencies on 1098 and advocate
service for inaccessible children
7 Economic Diplomacy Programme | Ministry of Commerce | Build/enhance the capacity of 48,40,000

for Indian Government Officials
(January 2014-March 2015)

& Industry

government officials and other relevant
participants in the domain of economic
diplomacy
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8 Nayi Roshni, Bhilwara District Ministry of Minority | Empower and instil confidence among 3,57,750
(June 2014-May 2015) Affairs minority women by providing
knowledge, tools and techniques for
interacting with government systems,
banks and other institutions at all levels;
and emboldening them to assume
leadership roles and assert their rights
9 Institutional Cooperation on Trade | Department of Prepare wish lists for tariff concessions | 1,58,73,260
in Agriculture and Allied Products | Agriculture from partner countries/trading blocs and
(October 2014-September 2019) Cooperation & offer concessions to them on their
Farmers Welfare; request under PTAs/FTAs; and conduct
Department of Animal | impact analysis/monitoring of trade
Husbandry, Dairying | agreements, which are currently in force
& Fisheries; Ministry | and also ongoing bilateral
of Food Processing
Industries
10 Grahak Suvidha Kendra Department of Set up and run Consumer Care Centre 81,880,000
(July 2015-June 2018) Consumer Affairs, (Grahak Suvidha Kendra) on a pilot
Ministry of Food and | basis for West Zone at Jaipur

Consumer Affairs
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11 Indian Consumers in the New Age: | Department of Enhance consumer safety in India and 33,45,300
A Forward-Looking Agenda to Consumer Affairs, promote consumer interest contributing
Address the Concerns of the Ministry of Food and | towards the national interest
Common Man (Phase II) Consumer Affairs
(August 2015-August 2016)
12 Enhancing Financial Protection of | Department of Build the capacities of rural consumers, | 60,00,000
Consumers in Particular Women | Consumer Affairs, especially women in terms of financial
through Financial Literacy Ministry of Consumer | literacy enhancing their financial
Initiatives Affairs, Food and inclusion and overcome vulnerability
(March 2017-March 2019) Public Distribution and ensure the economic security
13 Highlighting the Economic Impact | NITI Aayog Assess the impact of the decision of the | 24,08,000

of Judicial Decisions - I
(October 2017-December 2017)

Supreme Court in the Highway Liquor
Ban case on the economy, in general,
and specific stakeholders, such as
industrial units
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14 Export-Oriented FDI, FTAs, and | Ministry of Finance Examine the issues in attracting export- | 19,25,000
GST in India Issues and Impact on oriented Foreign Direct Investment
SEZs and EOUs (FDI), especially in the context of special
(February 2018-July 2018) economic zones (SEZs) and export-
oriented units (EOUs), along with
assessing the impact of free trade
agreements (FTAs) and goods and
services tax (GST) on production,
employment, and export performance of
SEZs and EOUs
15 Short-term Contract between Ministry of Food Prepare wish lists for tariff concessions 6,34,445
CUTS and Ministry of Food Processing Industries | from partner countries/trading blocs and
Processing Industries offer concessions to them on their
(August 2018-January 2019) request under PTAs/FTAs; and conduct
impact analysis/monitoring of trade
agreements, which are currently in force
and also ongoing bilaterally
16 Road Safety Advocacy Ministry of Road, Create awareness of road safety and 4,95,000
(March 2019-September 2019) Transport & Highways | advocacy for effective implementation in

Jaipur, Bhilwara and Chittorgarh districts
of Rajasthan, India
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17 Formulation of Financial Agricultural and Review the existing schemes as well as 10,00,000
Assistance Scheme Components for | Processed Food new schemes for SC/ST communities for
the Benefit of the SC/ST Products Export their coherence with WTO norms
Community and New Scheme Development
Components Compatible with Authority
WTO under the Broad Plan
Scheme of APEDA
(March 2019-August 2019)
18 Convergence between India’s Trade | Department for Review important components of both 9,04,600
and Industrial Policies Promotion of Industry | trade, industrial and other relevant
(March 2020-August 2020) & Internal Trade, policies, and evaluate their elements of
Ministry of Commerce | convergence; identify institutional
& Industry requirements for the successful design
and implementation of trade and
industrial policies to analyse the
feasibility of India’s industrial policy
elements under today’s international
trade rules
19 Highlighting the Economic Impact | NITI Aayog Study the economic impact of the 4,80,000

of Judicial Decisions - I1
(February 2020-July 2021)

identified judgements on different
affected sectors and related markets in
terms of loss in revenue generation to the
economy.
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20 Study on Assessment of Export Ministry of Food Assess the potential of processed Indian | 8,00,000
Potential of Indian Food Products | Processing Industries | food exports to the EU; and make a
in the European Union comprehensive assessment of such
(July 2021-October 2021) potential of Indian processed food
exports into the EU as detailed in the
scope of work.
21 Improving Ease of Trading Across | Land Ports Authority | Understand how infrastructure and 14,82,080

Border
(May 2022-August 2022)

of India, Department
of Border
Management, Ministry
of Home Affairs

services offered at select Integrated
Check Posts (ICPs) could be improved
further to reduce the time and cost
involved in doing cross-border trade
between India and her neighbours.




