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How does Trade Lead to
Development and Poverty
Reduction?

TRADE AND DEVELOPMENT

D

Evidence from the field

eveloping countries have strived for a development
strategy that would sustain high economic growth,
create employment opportunities, and eliminate poverty.
The search for such a development paradigm is motivated
by the need for self-sufficiency. However, severe crises
have impeded the support required for the chosen strategy.
Most of these countries relied on foreign financing to
facilitate growth. Dependence on aid became
counterproductive for two reasons: inability to generate
growth coupled with the rapidly increasing burden of debt
repayment.
This Document summarises trade, development and
poverty reduction experiences of a set of 13 countries
studied under a project entitled Linkages between Trade,
Development & Poverty Reduction (TDP). It attempts to
study the mentioned linkages through macroeconomic
impressions as well as inter-sectoral linkages within
countries. Outputs have now been documented in two
edited volumes  one containing country background
papers capturing overall macroeconomic impressions, and
the other comprising sectoral case studies. This Advocacy
Document provides an overview of these two volumes
and synthesises their combined wisdom.
This Advocacy Document can be viewed at:
http://www.cuts-citee.org/pdf/ADV08-16.pdf
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TRADE AND DEVELOPMENT

African Regional Integration:
Turning a Dream into a Reality

A

(CITEE No 3/2009)

frica has been pursuing integration programmes for a
very long time. From the 1960s to the present, many
integrations groups have emerged and faded away. Several
new regional and sub-regional groupings have since
emerged, confirming the belief by African countries in
economic cooperation and integration for growth and
development. The ultimate objective is to use the Regional
Economic Communities (RECs)  as these regional
groupings are referred to  as building blocks for the African
Economic Community (AEC).
This Briefing Paper addresses a number of constraining
factors which have not facilitated the functioning of the regional integration agreements
in Africa. These factors are divided into four broad categories, i.e. political, economic
and infrastructure, external, and REC design and implementation issues.
This Briefing Paper can be viewed at:
http://www.cuts-citee.org/pdf/BP09-REC-01.pdf
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Doha Development Agenda
Needs Confidence Building
(CITEE No 2/2009)
Measures

D

espite valiant attempts by Pascal Lamy, Director
General, World Trade Organisation (WTO) to get
the most important players in the Doha Round discussions
to converge on modalities for market access in agriculture
and industrial tariffs and agriculture subsidies, December
2008 has come and gone without any progress. The present
US administration is constrained by the Congress warning
it against rushing into a deal, perhaps led into this stupor
by the demands of some manufacturers and cotton farmers
for more open developing country markets, and the new
administration is not yet ready to start thinking about Doha seriously.
Geneva-based trade diplomats from developed and major developing countries have
learnt their lessons well from past negotiations. They play the game theory to the hilt in
the typical mercantilist way that trade negotiations are traditionally conducted. But
perhaps they are not monitored closely enough by their political decision makers to
make them see the wood for the trees in the current global economic scenario. This
Briefing Paper addresses the fate of the Doha negotiations in this situation?
This Briefing Paper can be viewed at:
http://www.cuts-citee.org/pdf/BP09-WTO-02.pdf
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COMPETITION & INVESTMENT

Competition and Regulation in
India, 2009  A Curtain Raiser

I

is always a learning curve.

ndia Competition and Regulation Report, 2009 tries to
examine the evolution of regulation/regulatory problems
from a political economy perspective and assess the quality
of regulation in terms of the suitability of content for tackling
market failures, the effectiveness and independence of the
regulator and the extent to which the set of sector regulations
fosters competition.
This study is an important contribution towards enriching
the available literature in the public domain and encouraging
a dialogue to promote a healthy and competitive
environment as evolving an appropriate regulatory culture

This Monograph can be viewed at:
http://www.cuts-ccier.org/icrr09/pdf/Competition-Regulation-India-CurtainRaiser09.pdf
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Leveraging Economic Growth
Through Better Regulation

T

(No 1/2009)

he recent financial meltdown and the global recession
have highlighted the inability of markets to function on
their own. The important lessons that can be gleaned from
the recent recession are: it is important to have fair
competition, not totally free competition; it is equally
important to have appropriate market correcting regulation,
not over or under regulation.
Given that the regulatory apparatus is a necessary and
important component of the system of economic governance
in any country, it is important to evaluate its features: its
adequacy as provided by law, effectiveness after being set up, awareness of consumers
and other stakeholder groups about its availability and usefulness and their perceptions
about regulatory effectiveness. The series on Competition and Regulation in India, serves
the mentioned purpose for the Indian economy. The first report in this series, released
in 2007, lay down the rationale for a holistic competition policy and law regime in
India and elaborated on anti-competitive practices hampering the functioning of the
economy as well as needed remedial action.
The second report in the mentioned series, Competition and Regulation in India,
2009 focuses on the evaluation of quality of regulation in five sectors: Power; Ports;
Higher Education; Agricultural Markets; and Civil Aviation.
This Policy Brief can be viewed at:
http://www.cuts-ccier.org/icrr09/pdf/PolicyBrief01-09.pdf
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COMPETITION & INVESTMENT

Consumer Participation in Electricity
Regulation: Rajasthan Experience

C

(C-CIER No 2/2009)

onsumer participation in electricity regulation is
necessary and important to ensure that the process is
transparent and accountable. The Electricity Act 2003 requires
electricity regulator to consult consumers on important policy
and regulatory matters before arriving at any decision.
However, in the absence of pro-active support on part of the
regulatory bodies and lack of capacity of the consumers, public
participation has not been effective in many Indian states.
This Briefing Paper examines the status of consumer
participation in the regulatory reform process in the electricity
sector with special focus on Rajasthan. It concludes that
though necessary steps were taken by the regulator in certain cases, due to lack of capacity
to understand complex issues, consumer participation did not produce the desired results.
The paper lays emphasis on the need to make consumers aware by organising training
programmes, seminars to ensure that they get the right support from the regulatory bodies.

This Briefing Paper can be viewed at:
http://www.cuts-ccier.org/RESA/pdf/Consumer-Participation-Electricity-Regulation.pdf
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Surrogate Advertising in India

S



(CCIER No. 3/2009)

urrogate advertising is one of the emerging ethical issues
in advertising in India. This is used as a strategy to
advertise products like liquor or tobacco  advertisement of
which otherwise, is banned in our country. It relates to
advertising by duplicating the brand image of one product
extensively to promote another product of the same brand.
When consumers look at these advertisements, they associate
these with banned products. Hence, such products are
indirectly advertised, and therefore, influence their
behaviour. There has not been any study or a survey that
quantitatively confirms whether surrogate advertisements
indeed increase the sale of liquor and tobacco. Such a study,
would however, be a mammoth task.
This Briefing Paper lays stress on the need to undertake research on three studies on
time periods. The first one for a period when surrogate advertisements were not in place,
and all advertisements of liquor and tobacco were banned. Second phase will include the
study of consumption pattern while surrogate advertisements were being aired. Econometric
checks on other factors, like increase in purchasing power and reduction in prices of
liquor need to be controlled to remove any spurious correlations. Such a research may
shed light on whether surrogate advertisements actually inflate demand or not.
This Briefing Paper can be viewed at:
http://www.cuts-ccier.org/pdf/CCIER-3-2009.pdf
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